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General Instructions :

1)
(i)
(iii)
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All questions are compulsory.

Marks allotted to questions are indicated against each of them.

Answers should be brief and to the point.

‘TreifiTe 3cdTe ol TRHTG ST |

Define an industrial product.

‘sfem =t aftafya i |
Define branding.

o= <1 R S1ef B 2

What is meant by advertisement ?

Frma fgitor 6t awma fafy 1 @ & auia Hife |
Briefly describe the cost-based method of pricing.

‘Pt SR T R 3 7 ?

What is meant by retail trade ?

YRS o HEW o Hi3 af fog A |

Give any two points of importance of packaging.

oo d Fima fAufr & 95w 1 989 § gHEEe |

Briefly explain the importance of pricing in marketing.

offh SATITIT < 1T ! &Y H THIATST |
Briefly explain the functions of wholesalers.

Toreft 3cute = foru sifen <1 STravaehar =1 it & 2
Why is branding required for a product ?
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10. YR W1 1 37 B 2 Yadd H YR I F0 ekt gt 8 2 9& § Uy, |

What is meant by publicity ? What is the role of publicity in promotion ?
Explain briefly.

11.  Icqre S Ik o1 Bidl & 2 3Heh! Shid-H] TGN 3 ? gHEsT |
What is meant by product life cycle ? What are its stages ? Explain.

12. foma o fasna Jada & = 1= T hifvu |

Differentiate between advertising and sales promotion.

13. <hHd FAyior sl gsifad s 9Tt hiehl bl GHEATSY |

Explain the factors which affect price determination.

14. Ao aeqaii 3 fomiy awgati S fomivarsti 1 Seoig HIfT | I3 o 2
U E
State the features of convenience goods and speciality goods. Also give
two examples of each type.

15. oK & UTEehl ! T 19 & 2 &Y § 9HesU |

What are the advantages of packaging to the consumers ? Explain briefly.

16. h¥ o Tl 3ev 1 & 2 ok ford YohR fasToe ® 39T 81 &kl @ 2 989 |
ST |

What are different buying motives and how can their use be made in
advertisement ? Explain briefly.

17. UTEhi i et I aer fafie TR & &gl 997 W=l <hl HEATST |

Explain the different types of discounts and allowances allowed to
customers.

18. fogmom o fafie afient <1 auia HifSw | e @l o1 +ff Ieorg HiIfST |

Describe the various modes of advertisement. Also state their merits.
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